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A Bit About Us




finnCap Group At A Glance ﬁnn»Cop Cavendish

A global advisory company

ALTERNATIVE FINANCING INVESTMENT BANKING

+ .
40% of deals transacted with private ;Iné/gstment Advised on
equity and growth equity providers . c. £1.0bn
° banking transaction value in

120+ relationships with global
Private Equity and VC funds

£520m+ debt raised in
the last 18 months

Venture
Capital

Private
Equity

Private

Capital
Markets

professionals

35+ dedicated
to M&A

40 M&A deals
last 18 months

the last 6 months

£20m - £250m
Focus on mid-
market transactions

OAKLINS EQUITIES

Global reach in

45 countri Research 120+ clients #1 Broker on
countries oY

15 vertical markets with deep £140m »

industry expertise 2;?896 marke £obnt

raised since
16 research 2017

358 deals closed worth $20bn
closed in 2020

analyst covering
123 stocks




Financial Services At finnCap Group ﬁnn»Cop Cavendish

Partner Partner
Head of Debt Debt Advisory
Advisory

Head of PE Coverage  Capital
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Sale of Hamilton Fraser to GRP (2022) - Case Study ﬁnn»COp Cavendish

— i
%ﬁ"“" The M&A market for insurance distribution continues to consolidate.

e Hamilton Fraser is a data-rich business committed to a o Founders looking to exit need to articulate clearly what makes their
digital-first strategy, enabling its customers to protect FRASER business special. For Eddie and the Hamilton Fraser team this has been
against and mange key risks the way they have C(?nsistently anticipated market evol‘utions and created

. The business provides specialist insurance and risk bespoke risk protection products to meet those emerging regulatory and

b . P g GRP G risk requirements. | look forward to seeing Hamilton Fraser flourish in
management for the private rented property sector and the Partners their new partnershio with GRP
cosmetic and aesthetic practitioners industry, with a reach P P '
across the UK. T

* The business is a trusted and highly profitable risk Financial Services Ben Goldring, Head of Financial Services, commented
management solutions business serving its customers, 17
including the UK government.

+ Hamilton Fraser’s networked market position and Large and Growing Market Opportunity

Compreh§n3|ve solution Set, creates resilience and the Number of Landlords Number of Tenanted Households Number of Agents
opportunity for transformational growth

* FinnCap Cavendish advised the shareholders of Hamilton
Fraser on the business’ sale to Global Risk Partners (GRP),
one of the UK’s largest independent insurance
intermediaries, for an undisclosed sum.

* Post completion, which is subject to regulatory approval,
the broker will become part of GRP’s high growth digital
division and all of its employees, including Co-Founder and
CEO Eddie Hooker, will be integrated into the GRP group.

m Northern Ireland m Scotland m Northern Ireland m Scotland m Northern Ireland m Scotland
m Wales m England u Wales H England m Wales H England




Sale of The Floow to Otonomo Technologies (2022) - Case Study ﬁnn»COp Cavendish

—
The M&A market for telematics providers is buoyant, driven by a real
d for automotive insurers to offer its customers increasingly
. ialises i - The Floow nee
The.FIoow speCIallsfe.s n advanceq telematlcs systems for @ personalised solutions. Cutting-edge technology is the backbone of these
the insurance, mobility and travel industries solutions. Partnering with Otonomo is a fantastic opportunity for Aldo
* The Floow’s value proposition is a set of unique data and his team to continue building The Floow’s product roadmap. The
analysis, risk scoring and behavioural improvement addition of vehicles as an actuarial data source creates a powerful market
technology solutions that enable its clients to provide ofonomo position for the Floow and its solutions. | look forward to watching their
connected insurance products to their end users journey.
+ Data is collected from sensors, smart phones and vehicles R Jamie Blewitt, Head of Growth Capital,
to offer solutions that combine data, social and actuarial Insurtech commente'd'

science technology, enabling better risk selection and

more personalised technology propositions for drivers )
Huge Market Opportunity Set
* Since its inception in 2012, the business has grown
$500bn $14bn 12x

substantially, becoming a trusted provider of telematics
solutions to global automotive insurance organisations

e Cavendish advised The Floow on the sale to Otonomo
Technologies (Otonomo), one of the world’s largest vehicle

data platforms, for up to $70m plus growth capital. Connected Insurance
9 Total global motor GWP Market

Expected near-term
growth in connected

* Post completion, which is subject to regulatory approval, .
Insurance users

The Floow will be able to utilise data direct from
telematics-enabled vehicles to provide its cutting-edge
solutions to its clients
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Insurance Market — A Global Outlook ﬁnn»COp Cavendish

2021 was a pivotal year for the global insurance industry as it returned to growth following 2020 and became more agile, digital and customer-centric.
2022 looks brighter still albeit with concerns over the fallout following Russia’s invasion of Ukraine

Global Insurance Market — Outlook

10% 9.0%

8% 7.4%

5 6% 6.3%
6% 7 4.79% 4.9%
9 3.9%

4% 3.6% 0 7% 3.3% 3.0%

S

-2% 1.39 .

1.8% 1.3% )
49 2020 -2.4% 2021F 2022F
B Advanced Market B Emerging Market m World m China m Emerging Market excl China

* Insurance stocks had a torrid time in 2020 as life and health stocks were downgraded severely in the early days of the pandemic, largely due to their exposure to low
interest rates and fixed-income investment strategies. However, since then life stocks have recovered more quickly than their non-life counterparts.

* The hardening in commercial markets was not enough to offset drops in other lines (e.g., marine, aviation), which suffered from dramatic drops in travel. The outlook for
both life and property and casualty (P&C) stocks has been brighter for 2021, owing to the economic recovery and increased availability of vaccines.

* Russia’s recent invasion of Ukraine means insurers are facing exposure in multiple areas including political risk insurance, aviation, trade credit, and marine cargo with
the full effects yet to be played out at the time of writing

Source: Deloitte 8




Insurance Market in the UK - Snapshot

The UK remains highly attractive for investment and a leading player in the global Insurtech space

Total Premium Written in Europe (in bn euros)
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* The UKiis the 4th largest insurance market in the world and the largest in Europe.

* The UK insurance market contributed £29.1bn to the UK economy and recorded a trade
surplus of around £17.4bn of insurance and pension services.

* The market accounted for 5.8% of global premiums and around one-quarter of premiums
in advanced European economies.

* UKis a global leader in Insurtech driven by many of the trends set out in the right, not
least a well-educated market and deep pools of capital available.

* In 2020 the London Market saw almost 10% increase in commercial insurance premiums
written since 2018.

Source: Statista, Globalcity

France Germany ltaly Netherlands  Spain Switzerland Denmark  Sweden

28.0

Belgium
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Key Driving Factors

Life & Non-Life market share in UK (%)

m Life Insurance

m Non-Life Insurance

High level of
expertise; employs
300,000 jobs in an

industry which is
highly skilled

Complex
ecosystem of
insurance firms and
services

World's largest
specialty insurance
and reinsurance
market, operating in
200+ countries

Deep
reserves of
capital




Insurtech — Key Trends

Market trends are supportive of Insurtech but markets and investors are becoming increasingly focused on unit economics

Emergence of personalised
products

Customers prefer personalised
insurance covers instead of
one-size-fits-all. This has
driven flexible coverage
options, micro insurance and
peer-to-peer insurance
innovations. With increasing
demand for innovative
products and services,
traditional insurers have either
acquired technology
capabilities or partnered with
technology-led companies.

T TS

Source: WNS

Al & Automation for claim
settlement

Robotic Process Automation
(RPA) and Al have been centre
stage in insurance, driven by
improved data channels, better
data processing capabilities
and advancements in Al
algorithms.

Advanced Analytics &
Proactiveness

Premiums have become highly
personalised, enabled by new
sources of tech-enabled data
such as Internet of Things,
mobile-enabled InsurTech
apps and wearables. With the
connected devices market
poised to grow strongly in the
next five years, Property and
Casualty (P&C) insurers will be
able to extract real-time and
accurate data.

Mainstreaming Blockchain

Blockchain technology
provides the advantage of
secure data management

across multiple interfaces and
stakeholders without loss of
integrity. From identity
management and underwriting
to claims processing, fraud
management and reliable data
availability, the technology
offers reduced operational
costs, which should boost the
insurance industry.

T TS
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Increasing scrutiny of
Insurtech

While Insurtech has shown
significant growth in the areas
of auto, home ownership and

cyber insurance, the market
has seen a significant “risk-off”

approach in the past 6 months.

Root, Metromile, Hippo and

Lemonade have all seen
significant market cap drops
and volatility. To thrive,
Insurtech must show an ability
to turn a profit and control loss
ratios




Top VC-backed Insurtech Companies by Total VC Raised To Date

Globally, Insurtech companies in 2021 raised $14.1 billion across 633 deals

ﬁnn»Cop Cavendish

Top VC-backed Insurtech companies by total VC raised to date*

(ﬁ Company

) (‘A Vertical

) Gg VC Raised to Date ($M) )

d DevotedHealth

EZER

PING AN HEALTH

wefox

© Collective Health

gusto

2o
ESSENCE

HEALTH! CARE

Medbanks

€ cCoalition

QCKO

Source: PitchBook | Geography: Global | *As of December 31, 2021
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Key Insurance Distribution Channels and Trends
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Insurance agents and brokers are customers’ most trusted resources for general research and purchase needs

Top Three Channels: Personal Lines

40%
paentsand orokers |
. 30%
oigtat cranes || —

Price Comparison Websites 24% .
41%

B % of customers using the channel for purchase

B % of customers using the channel for research

Driving Factors for Distribution Channels

Of customer interactions are
expected to be Al enabled
by 2025

OPERATIONAL
EFFICIENCY

INCREASING

COMPETITION Of customers would buy

insurance from BigTechs and
other non-traditional players
CUSTOMER
DYNAMICS
Of customers expect a
multi-channel experience for

INCREASING policy research & purchase

NEED FOR
INSURANCE
The evolving risk landscape increases
customer demand for insurance

Source: Capgemini

Virtual and augmented reality, and 5G
are new digital interaction frontiers

New players with disruptive models are

entering the insurance marketplace

Today, customers want convenient
access to information, 24/7 services,
and faster response

Of customers will shop for life

1%

insurance products post COVID

Top Three Channels: Commercial Lines

Agents and Brokers

Digital Channels

Direct Channels

m % of customers using the channel for purchase

o The pandemic-induced

lockdowns have propagated the frequent
usage of websites and mobile apps for
purchasing products and services, including
insurance policies. This prolonged usage of
digital channels has significantly accelerated
the customer demand for

self-service

- Christohe Bourguignat
CEO and Co-Founder, Zelros

o Demand for self-service o

features is accelerating. Customers are
inevitably exploring insurance offerings
online and then reach out to offline channels,
such as brokers, to make a purchase

36%

31%

o Decades ago, brokerages

were about matching markets. Today,
customers want assurance they are getting
the best, so brokers must be armed with
more information and benchmarks. The
business is not just relationship-driven
anymore-knowledge-driven advisory is
becoming critical.

- Amit Mantrow
Chief Data and Analytics Officer, Lockton

58%

64%
75%

64%

DOE

m % of customers using the channel for research

o Itis difficult to provide a

multi-channel experience while distributing
products where risk coverage is wider and
requires expert advice for choosing the
product. For commercial lines, agents and
brokers are critical in providing meaningful
advice

- Paul Esmein,
Deputy Chief Executive Officer, Covea

We expect the amount of sales
via digital channels to continue to grow. In
the future, digital will be the most important
distribution channel. However, there will
always be the need to talk to someone and

for staff to follow up on digital leads when
the customer needs support

- Gunter Uytterhoeven

Chief Marketing Officer, AXA Belgium

- Trond Fladvad,

CEO, Storebrand Forsikring AS

13




Agents/Brokers — Overview ﬁnn»Cop Cavendish

A traditional market being upended by digital transformation and new entrants

Global Insurance Agents / Brokers - Market Size (In $bn)

Leading Global Insurance Brokers by Revenue (2020) (in $bn)

* The global insurance brokers & agents' market is expected to grow
from $350.2bn in 2020 to $457.3bn in 2025 at a CAGR of 6%.

* North America was the largest region in the global insurance brokers
& agents' market, accounting for 44% of the market in 2020.

*  Western Europe was the second largest region accounting for 31% of
the global market, while Eastern Europe was the smallest region in the 6.1
global insurance brokers & agents' market. 27 26 24 50 20 20
* Non-traditional companies such as Google, Amazon and Walmart are - - - . _ _

entering the insurance intermediary market to capitalise on their brand

image, large capital and customer base. Their primary focus is on Marsh & Mc Wills Tower  Arthur J. Huk? Brown & Truist Lockton Cos. Acrisure LLC USI In.surance
distribution of health, property and casualty insurance products. Lennan Cos. Watson Gallagher & International Brown Insurance LLC Service Ltd.
Co. Ltd. Holdings

Global Insurance Agents / Brokers — Key Trends

©  ® ©

Insurance Brokers & Agents Transformation in Changing Roles of Dynamic Requlatory Changes
Investing In Digital Technologies Risk Management Advisors Y 9 ry 9

Nontraditional Companies

Entering the Space

Nontraditional companies such as Google, Brokers are continuing to boost As more customers are empowered to Technology is providing personalized offers Insurance broking firms are positioning
Amazon and Walmart are entering the investments in Al, automation and big data effectively handle standardized risks, there that are increasingly more accurate than the regulatory and compliance risk
insurance intermediary market to capitalize on while expanding the use of mobile devices. is tremendous potential and opportunities ones recommended by the most management programs as competitive
their brand image, large capital and customer According to insurance digital for insurance brokers in the area of experienced brokers. In addition, digital differentiators of agility.

base. For example, Verily formerly known as transformation survey, 39% of agents emerging risks. Insurance brokers are thus interventions and automation are ensuring
Google Life Sciences is has entered the provide web-based portals to customers. becoming risk facilitation leaders to reduced intermediary commissions and
health insurance industry via Coefficient address the need for profitability. fees for customers.

Source: Statista, Gl Research, IBIS World 14




UK-based Agents/Brokers — Overview ﬁnn»Cop Cavendish

The UK market continues to consolidate with the highest number of new entrants to the top 50 UK brokers on record in 2021

UK-based Insurance Agents / Brokers - Snapshot
Top 10 Insurance Brokers - UK (2021) Number of New Entrants in Top 50 Insurance Brokers in UK - Past 10 Years

Agents / Brokers Brokerage 10

o &h £1.46bn

7 7
9 6
£113b 4
Willis 0 .
THE 2 2 2
filonagn [ I B =

AON £1.04bn 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
AT howden £993.0m
* Marsh was the largest UK broker in 2021, with brokerage of £1.5bn, followed by Willis, with brokerage of £1.1bn.
Han £739.5m *  Many of the top 10 UK brokers had major liquidity events in 2021, including:
 Ardonagh hit a $7.5bn valuation in a new fundraise, with Abu Dhabi Investment Authority joining other institutions
o G) Gallagher £728.4m in backing the acquisitive insurance group
) * Aon and Willis agreed to terminate discussions to merge
* Howden agreed to acquire Aston Lark to create a combined group with £6bn of gross written premium for more
e o = than 1.7 million policyhold
LOCKTON . policyholders

— * BGL disposed of BGL Insurance to Markerstudy Group for approximately £400m
e HaStlngS £337.2m + Private equity continue to invest in buy&build platforms with a particular focus on digital brokers, high growth players and

niche personal lines
@ SAGA £215.4m

Source: Insurance Times




Recent M&A Transactions of Top UK Brokers

I howden

Provides retail insurance
brokerage, specialty and
reinsurance brokerage, and
underwriting agency service

pib Group

Provides insurance brokerage
services

Global Risk
Partners

2GR

Provides insurance brokerage
services

& Gallagher

Provides insurance brokerage,
consulting, and third-party claims
settlement and administration
service

Afa(T)HrElagh

Operates as an independent
broker and underwriter

Source: Cap 1Q
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Jan 06, 2022

Mainstay

Insurance Brokerage [nc.

Jan 04, 2022

(P ManTieney & Partnes L1d

Jan 24, 2022

LIGHT B.V.

Dec 14, 2021

Dec 02, 2021

@ CAMPION
INSURANCE

Nov 08, 2021

Acquired
Phili
'J \Amligms&m
INSURANCE MANAGEMENT

Nov 15,2021

Acquired
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Nov 12,2021

Oct 27,2021
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Oct 20, 2021
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JOH!

Oct 04, 2021

cicor | &y
Rensigiens

Oct 20, 2021

Acquired
@
— —
—p—

Sep 09, 2021

J INSURANCE

Sep 09, 2021

Acquired

Simply

B nsurance

Sep 02, 2021

lerseyFinancial
Services Commission

May 10, 2021

Feb 21, 2022

LAY

° .
ALLMEDPRO

Oct 20, 2021

Mar 11, 2021

Feb 24,2021

‘e
Newstead

Jan 05, 2021

INSYNC

INSURANCE

Dec 14, 2020

crotty

Sep 17, 2020

Premier Choice Croup

Fealth nsurance] Group A3k Pratecion

Jan 30, 2020

Devitt

Feb 01, 2022

C—

—_—
RISK TRANSTER

Jan 04, 2022

ool

Dec 23, 2021

Bradawn Insurance
Services, Inc.

Dec 20, 2021

ASSOCIATES

Dec 15, 2021

TRDG

Dec 14, 2021

)
K
THE ROBBI DAV] (INC.

Dec 10, 2021

S sound
(S) Revmaner
SEAvIcEs

Dec 01, 2021

Jun 01, 2021

HES5)

L4

May 26, 2021

Resilium &

Feb 16, 2021

HERA

Feb 02, 2021

Acquired
O Lioyd Latchford
o 1

Sep 28, 2020

THAMES

UNDERWRITING

Aug 17, 2020

Acquired

ARACHA?

Jun 22, 2020

SWi

msurance

Sep 27, 2018

Howden Group (Howden + Aston Lark) has completed 35+ M&A transactions in
last 2 years, while PIB Group has completed 20+.

16




Managing General Agents - Overview ﬁnn»Cop Cavendish

A specialized type of insurance agent/broker who are vested with underwriting authority from an insurer.

Global-based MGA'’s

MGA Premium Growth (%)

* In 2020, revenues earned worldwide by
MGAs, MGUs and cover-holders had a
value of around $12.5bn, while the
premiums intermediated by such groups
stands at ~$100bn.

41.6 4.7

* The rapid growth in MGA revenues relative
to mainstream broking revenues is driven
by the development of specialised risk

classes.
recovery from its pandemic low in 2020
Top 250 MGA - Segmentation by Region (By Revenue 2020) Top 250 MGA - Segmentation by Ownership (By Revenue 2020) and is at its highest level in three years

with over two thirds (69%) of businesses
expecting to expand carrier partnerships in
2022.

@ *  Currently, motor and fleet claims remain

ﬁ?’\ 0 depressed, but cyber and data claims have
() ‘?’ (%)

seen significant increases as the world has
moved to conduct more business online.

* The top 250 groups accounted for an
estimated 79.5% of total revenues earned
by these types of group in 2020.

m Asia-Pacific/Australia m Africa/ Europe/ Middle East
= Americas/ Caribbean m Broker-Owned  m Insurer Owned = Independent/Other

Source: Aon, Milliman, Insuramore 17




UK-based Managing General Agents — Overview

MGAs are taking an increasing slice of the distribution market

MGA growth relative to brokers in UK (# of MGA firms)

3,400
3,750 3,600 3,550 3,500 3,450 3,350 3,250 3,150 3,080
4% 4% %
96% 96%
93%
2010 2011 2012 2013 2014 2015 2016 ! 2017 2018 2019
m Brokers m MGA

* Managing General Agents (MGAs) are an important, established and fast-growing sector of the UK
insurance industry.

* Over 300 MGAs currently underwrite over 10% of the UK’s £47.0bn general insurance market premiums.

* We expect to see valuations for specialist MGAs to continue to grow with increasing number of brokers
having an MGA capability and co-mingling their carrier base

* An MGA is a natural outlet for technology solutions to plug into because of its established distribution
channels. These agencies can also react to market changes quicker than typical insurance companies
because they are smaller businesses that are acting on behalf of larger insurers.

Source: L.E.K Analysis, Roland Berger
Note: (1) FCA authorized MGAs

ﬁnn»Cop Cavendish

UK MGA Competitive Landscape

Focus on smaller_, less Independent
complex SME risks MGA
A Broker-
owned MGA

P tuergaicY

Insurance Brokers

D Insurer

Compete across
multiple risk lines

underwriting

@ cfc

“I]GXUS

Countrywide

LEGAL INDEMNITIES

Compete in
individual risk lines

Narrow product Broad product

line offering line offering

a]

GLOBAL AEROSPACE ' ' i k
s@;‘;}? P Antares
=
haucer

@ GCub

Py tcube Nows

\ 4 .
Focus on larger, more complex syndicated

The first key dimension is size, and complexity of the risks being underwritten,
while the second dimension is breadth of product offering. Some MGAs are deep
specialists in a specific area of business (e.g., aerospace), whereas others

operate across multiple lines. The third dimension is ownership. MGAs may be
owned by insurance carriers or by brokers, or they may be independent of both

18




Insurance M&A




Global M&A Transaction Overview 2021 finmCap Cavendish

A highly active market - between 2015 - 2021, the global insurance sector, saw ¢.2,800 M&A deals

Insurance — M&A activity

Volumes of Deals completed globally 2015-2021

* A highly active market - between 2015 - 2021, the global
insurance sector, saw ¢.2,800 M&A deals

225 219 222 221
201 196 197 201 206 497
* The pandemic has accelerated innovation in the industry with 150 170 180 160
re/insurers prepared to buy, fund or partner with the technology
companies that can help provide product innovation and greater
agility to deliver a competitive advantage
* In 2021, there was a rebound in the number of large transactions
with 25 mega-deals in excess of $1bn compared to 20 in 2020,
including the year’s largest, Regent Bidco Ltd.’s takeover of RSA
Insurance Group PLC for US$9.2 bn

H12015 H2 2015 H12016 H2 2016 H12017 H2 2017 H12018 H2 2018 H12019 H2 2019 H12020 H2 2020 H12021 H2 2021

Number of M&A deals by Region in 2021

17 “>

* The Americas remained the most active region for M&A - accounting for over half of the global annual

10 total — with 224 deals, an annual increase of 17%.

* The U.S. remains the most developed market for Insurtechs, with several firms having reached a mature

m Americas phase of growth where they are now looking to acquire existing insurance operations to become ‘full
GT/OtbG// m Europe stack’ carriers, rather than becoming agencies that sell policies on behalf of other carriers
oba
APAC
M&A 8 . i | 9 G _ |
Jocle 418 = Middle East & Africa Deal activity in Europe was up 21% year-on-year, buoyed by a stand-out second half, which saw 74

transactions, up from 51in H12021.
deals u Others

* But on the other side, Asia Pacific saw a 44% drop in activity from 75 deals in 2020, down to 42 in 2021.
The Middle East and Africa also experienced a similar trend, with a 2021 total of 17 deals, representing a
47% decrease in 2020, which was a bumper year for the region with 32 transactions.

Source: InsuranceJournal 20




UK M&A Overview ﬁnn»Cop Cavendish

The UK is the leading European country for M&A benefitting from increasing demand for Insurtech businesses

Top strategic acquirers of Insurtech companies since 2018 Insurtech VC Exit Count by Type

NET Deal Count m Public listing mAcquisition m Buyout

Arthur J. Gallagher & Company 7

Insurity 5

Applied Systems 5

Zywave b I I
Hub International 4 B = . = - _ I

Majesco 4

201 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021*

M&A outlook in UK market
ey
o]

The pandemic accelerated the shift ~ Private equity is committed to the. International investment, particularly Alongside the traditional consolidators,
towards digital insurance, which will insurance market, helping drive activity from the US, in the UK market continues there are several ‘newer’ consolidators
change the behavior of many brokers ar\d valuations. In particular, privete , - e.g. rumors of Brown & Brown as the heating up the market, driving demand
and benefit those that already have equity has funded several consolidators acquirer of GRP to be their UK arm for the mid size broker base.

buy and build strategies

Source: PitchBook | Geography: Global 21
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